
Tammens

check out

Moscow
Page 8B

HAVASU
SUNDAY

SUNDAY, SEPTEMBER 10, 2017  |  TODAY’S NEWS-HERALD  |  WWW.HAVASUNEWS.COM

PAGE 1B

PAM ASHLEY
LIFESTYLES EDITOR
928.453.4237, EXT. 230
pashley@havasunews.com

YOUR WORDS

The day I met the 
Queen B-To-Be

By BUCK DOPP

The photograph above was snapped in 1998. The guy craning 
his neck on the left, is me. At the time, I didn’t think there was 
anything special about the people in the picture. It turns out I was 
very wrong.

We had just participated in a program called “i attend” at an 
all-school assembly in the gym of an urban New Jersey high school. 
The program was designed to encourage students to stay in school. 

I worked for Comcast, the cable TV provider in the area, and we 
were always looking for opportunities to support the local commu-
nity. I was asked to say a few words to the students at East Orange 
High. 

 I remember saying something like, “Comcast only hires high 
school graduates. If you stay in school and get your degree, you 
could be working with us someday.”

While the students applauded politely, they weren’t exactly 
electrified by my remarks, especially since they came from a guy in 
a suit who appeared to be as old as their principal. They were more 
in awe of the DJ who stood next to me in the picture. They were also 
excited to listen to a group of male rappers and a female R&B group 
called Destiny’s Child.

When LaTavia Roberson, LeToya Luckett, Kelly Rowland and 
Beyoncé Knowles started singing, the students leaped to their feet 
and erupted in pandemonium so intense, the stage started vibrat-
ing.  

I’d never heard of Destiny’s Child. However, when the girls 
shook my hand they impressed me with their kindness and cour-
tesy. I later told my wife Stephanie that they seemed like “good 
Christian girls” because they kept saying “God bless you.” 

Destiny’s Child went on to sell over 60 million records world-
wide before splitting up to pursue separate careers. The girl in the 
center of the picture with the yellow top is Beyoncé Knowles. She 
became the first African-American female artist to be awarded 
“Songwriter of the Year” by ASCAP. In 2009, Billboard named her 
the “Top Female Artist and Top Radio Songs Artist of the Decade.” 

Now known only by her first name, Beyoncé, she sang at two 
Super Bowls, won 22 Grammys, and sold over 17.2 million albums 
in the U.S., and 100 million worldwide.

 Little did I know on that balmy May morning nearly 20 years ago 
— a day that started like any other day — that the quiet 17-year-old 
girl in the yellow top would someday become a megastar known 
the world over as the Queen B.

Buck Dopp is a Lake Havasu City resident.
Readers with a story to tell are invited to submit their writings to 

Today’s News-Herald’s “Your words” feature. Email submissions to 
pashley@havasunews.com. 

Centenarians: The oldest 
of the old are living longer

Right now in the United States, there are more 100 year olds alive 
than ever before.

In a recent report, the Centers for Disease Control and Prevention 
announced that this sector of the population is increasing in num-
ber and they are living longer. Dr. James Kirkland, the director of 
Mayo Clinic’s Robert and Arlene Kogod Center on Aging, says there 
are many reasons for the increase in the number of centenarians.

Why people are living longer:
— The development of sewage and water systems
— The discovery of antibiotics
— Better obstetric care
— Improved treatment of age-related diseases
— Better health education
Kirkland also says some aspects of why and how people live to 

be over 100 remain a mystery.
“People 100 years old and older seem to be resilient and more 

indestructible,” he says. “We want to study and learn what we can 
about 100-year-olds, especially their genetics, to see if there are 
treatments we can develop to try to increase health span for the 
general population.”

Kirkland’s research focuses on ways to delay or prevent age-re-
lated diseases in order to extend people’s health span, which is the 
period of life when one lives free of disability, pain, dependence 
and chronic disease.                                 — Mayo Clinic News Network

Make your pet Instagram-famous … 
and earn some good money from it
LOS ANGELES TIMES

LOS ANGELES — There 
are all kinds of jobs today that 
wouldn’t be possible without 
social media. One surprisingly 
lucrative gig: posting pet photos 
on Instagram.

A sponsored post — one in 
which your pet is photographed 
with a product — can fetch 
from a couple hundred dollars 
to tens of thousands. (The pet 
doesn’t have to be a dog or cat. 
There are successful accounts 
for foxes, pigs and at least one 
featherless bird.)

If your pet can perform on 
video, that’s worth even more, 
especially if you make the leap 
to booking TV commercials.

It takes more than just a 
cute pet and an iPhone. To 
find out how to make your pet 
Insta-famous, we consulted the 
experts:

Varisiri Methachittiphan, 
who lives in Corona and owns a 
cat named Nala. @Nala_cat has 
3.4 million Instagram follow-
ers. Running that account for 
Nala and her two other cats (@
white_coffee_cat, who has 1.5 
million followers, and @hello_
luna_rose, who has more than 
295,000) is Methachittiphan’s 
full-time job.

Aiden Lee, who lives in L.A. 
and owns Geordi La Corgi, 
named for the character Geordi 
La Forge from “Star Trek: The 
Next Generation.” @LAcorgi 
has more than 238,000 follow-
ers. When Lee isn’t working 
with Geordi, she’s an art direc-

tor at an ad agency.
Loni Edwards, the found-

er and managing partner of 
the Dog Agency, a New York 
City talent agency that rep-
resents Insta-famous animals. 
Edwards’ dog Chloe (@chloet-
heminifrenchie) has more than 
172,000 followers.

Colleen Wilson, the chief 
executive of Pets on Q, an L.A. 
talent management compa-
ny that manages animals that 
star in commercials, do book 
deals and, yes, have massive 
Instagram followings. (Nala and 
her feline siblings are part of 

Pets on Q’s talent menagerie.)
Here’s what they had to say:

KNOW YOUR BRAND
When you start your account, 

choose a few descriptive words 
and phrases for your pet’s 
“brand.” Is your pet a spirited 
troublemaker? Curious and 
friendly? Silly and a natural per-
former? Make sure all your pho-
tos have a similar theme so your 
followers know what to expect 
when they see your pet in their 
newsfeed.

Nala is startled by a dog barking as she peers out of her play 
structure. The Siamese Tabby cat has 3.4 million followers on 
Instagram and 2.5 million followers on Facebook.

See INSTAGRAM, Page 3B

They didn’t miss a single one
THE ASSOCIATED PRESS

NASHVILLE, Tenn. (AP) 
— On his 81st birthday, Ray 
Yoder completed a journey four 
decades and 5 million miles in 
the making.

He visited his 645th Cracker 
Barrel Old Country Store on 
Aug. 28, meaning he has now 
been to every Cracker Barrel in 
the entire country.

Donned in a white cowboy 
hat and jeans, Yoder arrived at 
a brand new Cracker Barrel in 
Portland, Oregon, to grand cel-
ebration. His wife, Wilma, stood 
by his side, a bright bouquet 
of sunflowers and pink roses in 
her hand.

A sign outside the store read: 
“Welcome Ray and Wilma.” Gift 
bags and multiple media crews 
greeted them, along with a line 

of clapping smiling Cracker 
Barrel waitresses.

Yoder started the quest close 
to 40 years ago after first eating 
at a Cracker Barrel in Nashville 
near the Opryland Hotel. Wilma 
Yoder joined her husband on 

the journey to 44 states.
Ray and Wilma have been 

married for 60 years. They have 
four grown children and have 
lived on the same small farm 
in Goshen, Ind., nearly all their 
lives.

Ray and Wilma Yoder, both 81, visit their 645th Cracker Barrel 
store in Tualatin, Ore. 

Couple visits each Cracker Barrel in the United States

THE ASSOCIATED PRESS

JACKSON, Miss. — Yeah, Mitchell Binder’s 
folks were worried about him at one time.

“Oh, absolutely,” he says 
with a laugh. “But I really 
went from the black sheep of 
the family to the patriarch.”

A Jackson native, 
Mitchell grew up working at 
the now-closed Olde Tyme 
Deli owned by his aunt and 
uncle. Now he sells jewelry 
to the likes of Steven Tyler, 
Usher, Taylor Swift, Rihanna 
and other musicians and 
celebrities.

Mitchell’s parents separated when he was 
young. His mother took him and his siblings to 
California, where “I just fell in love with the cul-
ture and the music,” he says.

At 15 years old, Mitchell became a jeweler’s 
apprentice. Then he started designing his own 
pieces. He honed his craft in college, created 
“more complex” designs, and eventually his busi-
ness gained traction. He went to Europe for a 
trade show — twice in one year.

“First time I went, huge success. Second time I 
went, all of my designs had been knocked off and 
everyone else’s booths were half the price. I took 

it very badly and personally and I just quit the 
business,” he says, laughing again.

Mitchell met with a friend at Warner Brothers, 
got a job dragging cable and worked his way up 

to writer.
Here’s where things get 

crazy:
Around that time, eBay 

was on the rise.
“I had a buddy of mine 

put all of my old samples 
that were in the garage on 
eBay, and I had a fan base 
in Japan that I knew nothing 
about. Something I would 
sell for a hundred dollars, 

they would pay a thousand for it,” he says.
“A fellow from Tokyo flew over to L.A. with a 

briefcase full of cash and bought everything out 
of my garage that I’d ever made. I couldn’t believe 
it.”

Mitchell took the cash — “It was probably 
about $18,000,” he says — quit Warner Brothers, 
and started King Baby Studio. That was in 2000.

Another big break came when a friend of 
Mitchell’s walked into a Neiman Marcus store in 
Beverly Hills, and a manager stopped him to ask 
where he’d gotten his bracelet. It was a King Baby 
design.

He’s the rock ’n roll jeweler to the stars

Wing ring with turquoise. At top, a 
chainmail rose bracelet.

See JEWELER, Page 3B
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